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20%
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45%36%

26%

16%26%

45%

19%15%
28%
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Board Level
Director

Senior Manager

Middle
Manager

Non managerial
position

Junior
Manager

Final sign-off

Significant input

Some input

< £100K

£100K- £499K

Not a budget 
holder
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7%
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4%

3%

3%

3%

2%
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1%

Education

Healthcare/ social work

Manufacturing

IT

Engineering

Construction

Financial services

Wholesale/ Retail

Public administration

Travel/ Tourism/ Leisure services

Hospitality / Catering

R&D/ Sci ./ Techn. services

Media/ Advert./ Mktng/ PR

Telecommunications

Agriculture

Utilities / Mining
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20%

14%

10%
7%

3%

26%

9% 11%

General 
Management

Production/
Operations/ 
Facilities

Marketing/ 
Advertising/Media 
/PR/Communication

Finance/
Accounting/ 
Legal/Insurance IT/Telecom

Other
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Sales/ 
Purchasing& 
Leasing

R&D/ Scientific
&Technical 
services

/��
�	����
������� ������	������,����5����������������������



�����������	�
	�����
	�������
�� 11

 ���
	�
	���	'
����
�	��@	���
�	%
���



�����������	�
	�����
	�������
�� 12

8
.	
�������	2�

	���
�4

� �������	���	������		�����������
������ 	���		�' ;4�6	��
��,<7

– 
�	�� 	�
���
���������
�	� �������������������������	�����#�������
�
���������	�+ ;*>;,��6	��
��,<7

� �������	���	���
���������3���	�����������������������+ ;�.�
6	��
���,7

� ����������	�����������	���	�����	��������������������������3���	
6	��
��,*>�-7

– ������	� 	�� �?���	����� �?��� 	������!���
�� ������������+ ;,,

– 2���������

���������������	��������������		����?���
���?���	!���� 	����
�
 ������������ ���+ ;,,



�����������	�
	�����
	�������
�� 13

�

��������	�
	%
���	��
�	
��	'��/	"��"��
�

�
'�	'
����
�	 2��	���	����������	�����������
�������������	���
������������?�	 ����	�������� #>���	?
����	���������� #?����������� #>���	�����

�����
��	'
����
�	 2��	���	�����������
�����	?������������?����
 ��	����	������	�������������!� �����#���

� 	���		����
	���������	���	�	�����������!� ����
 	��!?������		����������������	 ����	%
• ����������
����
�����	����	���	������ ���� ������#�!����(	3
������� #?����� �����!�������

����
• ��
 	��!�������	�����	���������		��������
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Definitions used at Q7 - Which of the following media do you use for work purposes - whether you’re at work, at home 
or on the move?
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97%

60%

39%

34%

27%

22%

22%

19%

16%

98%

44%

13%

9%

4%

1%

4%

3%

21%

2%

53%

51%

12%

13%

3%

2%

4%

1%

13%

2%

64%

Business websites

News websites

Business magazines

Nat. newspapers

Television

Reg./local
newspapers

Radio

Other

News magazines

Business
websites/magazines

Media used for work  (Q7)
Spend most time using for work on average day (Q9)
Preferred source for work (Q12)
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37%

26%

18%

9%

10%

13%

7%

5%8%

9%

9%

10%

4%

5%

9%

10%

Business websites

News websites

Business magazines

News magazines

National newspapers

Regional/local newspapers

Television

Radio

Decreased Increased
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	��	����
	
��	'��/	��
�	����	+�	%�����

Base: 751, all respondents
;,-�D�����	�!� �� 	�����������������������
���������
������������	��,�������	��������#�� ���	�	A�

"�����	�
>?�
�����	�
����	��!�
�����	���

� Significant increase in usage 
for B2B websites, followed by 
news websites (37% 
increased usage)

– especially among middle 
managers (44% increased 
usage) and budget holders 
(43% increased usage 
amongst £100+ budget 
holders) 

� Usage of business magazines 
has also increased in the past 
12 months (18% increased 
usage)
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� B2B websites and magazines are the top sources of information for key business related activities 
� News websites are most used for general news 
� For recruitment and looking for a job, national and local newspapers compete with B2B media 

Base: 751, all respondents – Q8 (Thinking about your role at work and all elements that it involves, please indicate which of the 
following media you use for different work activities?)

Business 
websites

%

News 
websites

%

Business 
magazines

%

News 
Magazines

%

National 
newspapers

%

Regional/local 
newspapers

%

Television

%

Radio

%

Other

%

Sector news 54 31 44 14 24 21 15 11 14

Sector data reports 45 21 34 9 13 10 7 5 14

Research/inform business 
decisions 56 29 39 16 16 12 10 7 15

Research/inform purchase 
decisions 55 21 33 12 12 11 10 6 21

Interact with people in 
industry/sector 40 13 24 11 8 9 6 3 25

Find business opportunities 48 20 36 13 18 19 8 5 15

Conduct market analysis 36 19 25 11 16 14 8 4 13

Look for job 42 14 28 9 30 36 4 3 20

Recruit new staff 29 7 22 6 21 38 3 3 24

Practical tips/advice 52 31 39 17 19 14 15 8 15

As reference source 60 40 42 20 25 18 15 9 20

General news 20 66 16 22 43 32 43 31 6
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0

35

70
Business websites

News websites

Business magazines

News Magazines

National newspapers

Regional/local newspapers

Television

Radio

Sector news Sector data reports
Interact with people in industry/sector Practical tips/advice
As reference source General news

�
���	��
�	�.	�������.	2+4

� B2B websites and 
magazines are the top 
sources of information 
for key business related 
activities (as shown on 
table on previous slide)

� News websites are most 
used for general news 
(as shown on table on 
previous slide)

���
�	1,+(	���	�
�"���
��� + ;.�6&���#������� ��!� �������������#���
������������	��������

�������	?�����	����
�������������������������������
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� For recruitment and 
looking for a job, 
national and local 
newspapers 
compete with B2B 
media (as shown 
on table on 
previous slide)

�
���	��
�	�.	�������.	2�4

Base: 751, all respondents – Q8 (Thinking about your role at work and all elements that it
involves, please indicate which of the following media you use for different work activities?)
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Base: 751, all respondents – Q11 (Thinking about the different media that you use for work purposes,
which of the following attributes would you say best apply to each medium?)

� B2B websites and news websites have the best image (scoring best on most characteristics),
followed by B2B magazines

� Regular users of B2B websites and users of delivery mechanisms are more likely to find B2B 
websites engaging (see notes)

Business 
websites

%

News 
websites

%

Business 
magazines

%

News 
magazines

%

National 
newspapers

%

Regional/local 
newspapers

%

Television

%

Radio

%

Useful 56 53 50 37 37 41 36 31

Accessible 38 37 26 22 31 30 32 32

Up-to-the-minute 30 50 14 14 21 16 33 27

Authoritative 29 24 26 17 15 4 11 10

Insightful 24 17 26 20 15 10 12 11

Easy to find what I want 24 21 12 11 13 15 9 4

Trustworthy 23 21 25 15 13 10 9 14

Modern 23 25 13 8 8 5 19 9

Innovative 20 19 15 8 5 6 11 6

First port of call 18 16 8 3 6 5 7 5

Engaging 16 16 15 13 18 9 30 18
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0

30

60
Useful

Accessible

Up-to-the-minute

Authoritative

Insightful

Easy to find what I wantTrustworthy

Modern

Innovative

First port of call

Engaging

Business websites News websites
Business magazines News magazines
National newspapers Regional/local newspapers

�����	"
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"�����	0 ���	%
���

� B2B websites and 
news websites have 
the best image 
(scoring best on most 
characteristics), 
followed by B2B 
magazines

� Regular users of B2B 
websites and users 
of delivery 
mechanisms are 
more likely to find 
B2B websites 
engaging (see notes 
in previous slide)

���
�	1,+(	���	�
�"���
��� + ;,,�6&���#������� ������
�����������
��������!� � 	���������#�� ���	�	?

����������������������������� ��	��� �
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� �A7
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24%

26%

14%

38%

34%

42%

A website is an important part of publication/TV
channel/ radio station's offering

I spend more time reading business information
on internet nowadays than in the past

B2B websites & their magazine equivalent
complement each other

Agree strongly Agree slightly

���	�����
	���	�

���
	��
	��%"�
%
����.

���
�	1,+(	���	�
�"���
��� + ;�8>�.�6����	����
����������	������!�!� ����������
�	���������������������������������	��������	�
��� ��!� �� 	������ 	���		����	���	 �������#�� ���	�	)

� $	�	����������?������ ���8-:�	���
��������������
����� 	���		�������������������
����
�!	?�58:�������������������	���	���
�����3���	���������������������� ' ��
����	�
�	���	��������	����������� �����������	���� 	��	�685:��������	��58:�������
7�

Agree 
(Net)

62%

60%

56%
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Base: 295, Those who use both B2B websites and magazines – Q8 (Thinking about your role at work and all elements that it involves, 
please indicate which of the following media you use for different work activities?) / Q11(Thinking about the different media that you use for 
work purposes, which of the following attributes would you say best apply to each medium?)

� ������	������ 	������?���
� 	���������	���	�	������!������
�������������3���	���������� 	����#�� ���	�	�+ �	�������!�
���������������������	�

���	�����
	���	�

���
	0 !�%%��.	����
�

Business
Websites

%

Business
Magazines

%

As reference source 75 67

Research/inform business
decisions 71 66

Practical tips/advice 69 65

Sector news 68 73

Research/inform purchase
decisions 67 56

Sector data reports 61 56

Find business opportunities 59 52

Look for job 57 46

Interact with people in
industry/sector 54 37

Conduct market analysis 45 36

Recruit new staff 38 33

General news 23 23

Business
Websites

%

Business
Magazines

%

Useful 70 66

Accessible 52 40

Authoritative 45 43

Up-to-the-minute 42 21

Trustworthy 32 39

Modern 30 17

Easy to find what I want 30 17

Insightful 28 34

Innovative 25 20

First port of call 24 15

Engaging 21 21

� �	��	�����������������3���	���
����	���	��������	�������
����������	�����������������	�+  	�� �?�� �����������?�
�� 	������!?���	����� �

� �������	���	�	�����	����������		����?� �'��'������� ��?�
��
���?���	!���� 	����
������	��������������

� ��������3���	�����	�����	�����������	��������	���	��!�
���	������ 	������

�����	"
��
"����	23++4
 ���
	23>4



�����������	�
	�����
	�������
�� 23

0

40

80
As reference source

Research/inform business
decisions

Practical tips/advice

Sector news

Research/inform purchase
decisions

Sector data reports

Find business opportunities

Look for job

Interact with people in
industry/sector

Conduct market analysis

Recruit new staff

General news

Business websites
Business magazines
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0

35

70
Useful

Accessible

Authoritative

Up-to-the-minute

Trustworthy

ModernEasy to find what I want

Insightful

Innovative

First port of call

Engaging

Business websites Business magazines
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� + ;,,6&���#������� ������
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��������!� � 	���������#�
� ���	�	?������������������������������ ��	��� �
�!� �	�!���	������!�����������
� �A7
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�
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8
.	
�������	2�

	���
�4

� �������	���	�����	�����	�����		�������	� ��������������������������#�68-:������������������	�
	������������;�8>�.�+ 	��
���47

– 4<:����������
� 	���������	���	�������	������������#�+ ;�,�6	��
���.7

– 9.:�������� ���� 	��	�6������	�������
�!7���
������	������������������������
	 + ;�,

– .�:� 	��	������������
�������
������!��������	�	�����������	���	 + $�!����;���6	��
��9-7

� 
�	�� 	�
�����	������'����������	>���	������	?������������	?���������
	���
�
���� ���!>��� �	>
�	� 		���	��' ;���6	��
��9-7

� �������	���	���������	���������		���������������?�	��������?��������������������
������������!	����
����		���������������
���������
����������������������	����������������!�+ :���������������
���������
	��������	�����;�8>�.�6	��
��957

� �	�������
������!��������	�	���	���
������!���	��������������������������	�����������	���	������
���	���	������� �
����������������������������������
��
�����	���������������� 	���		�������������
	� ���	��+ 5�:������������	������������;�8>�.�+ 	��
��95

� 9*:��E����������� 	������������������
������!��������	�	�������� �������� � ���+ ;�5�6	��
��997

– $����	?�����	�������	?��������
	?��������	������	?����� ����E��������	���
�����	�B���� �	>���� �����	������
������	�����������������������+ ;��
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25%

19%

19%

35%

41%

40%

are an essential source
of information in my

work

provide information that I
cannot get elsewhere

are the best source for
business news updates

Agree strongly Agree slightly

���	'
����
�	��
	�

�	��	
��
�����	
��	'��/

� 8-:������
����	�
����������	���	�����		�������	� ��������������������������#?���
����	�
������	�	����������	������ 	������	���	�������	���������
�!�648:������7

� �������	���	���	�������
��������������
��������������	������ 68-:������7

Business websites...
Agree 
(Net)

60%

59%

60%

Base: 751, all respondents – Q26/28 (Please indicate how strongly you agree or disagree with each of the following statements 
about your use of business websites for work purposes)
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38%

23%

12%

23%

3%

Once a day
or more often

3-4 times a
week

Once a week Less often Never

$�
B�
��.	�
	��������	���	'
����
�

���
�	1,+(	���	�
�"���
��� + ;�,�6����������?������������� �
�!� �	�!�!� ���	���� 	���		

���	���	��������#�� ���	�	A7

� Most BDM use B2B websites at least once a week (74%) with over a third using them at 
least once a day. Usage is more frequent among:

– Senior BDM (47% of board director level use B2B sites at least once a day)

– Those who work in medium sized organisations (50%)

– Those in sales/marketing/PR/Adv occupations (48%)

– Those involved in PDM process for IT (44%) and Financial/legal services (48%)
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� ��� �����������	���� 	��	��������!�	����������������
?���� ���%

– �������!�!� �����6��������<���	��<<7���
��������#��!�������95'<<�69,:��	��
�5:����7�+ ;9-

– 
������#��!�������
������	����������6*�:��	��.4:�������
7�+ ;,

– 
������#��!��������������
������#����� ����	��
���	���	�����6;,97%

– "&����
 ��	>	������	�65�:��	��<8:������7�

– )��������>���������
 ��	>	������	�69-:��	���<:7

– ��������	����
������
 	��!�6;<7?���� ������	�6;97���
�������	������	�3��6;57�
�����������


@�%���� ���� 	��	�����������	���	�
�����
��	� 	�����������	���	�������	���������
�!�+ ;�,
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5%
7%

9%
10%
10%

11%

11%
14%
14%

15%

15%
16%

22%
24%

32%
51%

Vodcast
Podcast

Social bookmarking
Virtual exhibitions

Mobile content
Video streaming

Wiki
Blogs/ Webblogs

RSS feeds
Image galleries

Online seminars (Webminars)
Desktop alerts

Community/ forums/ dicussion
Job boards

Peer reviews
Email alerts/ newsletters

Currently use

���
�	1,+(	���	�
�"���
��� + ;���62������������
���������������������	�
��!� �� ������!  	��������������������
�������#�� ���	�	A7

� 82% of all BDM use at least one B2B digital delivery mechanism for work (Q22 – Any) - rises to 91% 
among regular B2B websites users 

� Email alerts/newsletters are the most popular digital mechanisms (51%), followed by platforms which 
provide feedback/interaction with peers (Peer reviews 32%, job boards 24%, Community /forums/ 
discussion 22%)

����
��	����
	�
	���	�
���
�.	%
������%�

� Most popular amongst (see notes):

– medium sized organisations 

– IT/Telecom occupations



�����������	�
	�����
	�������
�� 31

� $�������������!�6,4:7������ ������!� 	�����������������������	��
������!�
�������	�	�+ ;��

� &��	������!��
�����	����
�������������������6<,:��	��94:�������
+ ;�*7?�
	������!�!� �����68,:� �
���<5�+ ;9-7���
��������#��!������������C��
���6�,:�
�	��,8:�������
�+ ;9,7��$�	���������#��!����%

– 2��#���������"&����=
 �������	������+ ;<

– 2��#�������"&>&���������� �������6�9:��	��,,:����������
7�+ ;9

– D����������	������������ ����	�	�69<:��	���.:7�+ ;�

– 2��#������
� ��	�3�
�������	�����	�+ ;5

@�%���� ���� 	��	�����������	���	�
�����
��	� 	�����������	���	�������	���������
�!�+ ;�,

���
��
	�
	��
��	�
	���	�
���
�.	%
������%�
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46%

38%

36%

36%

33%

32%

32%

30%

30%

30%

30%

28%

26%

23%

20%

13%

47%

56%

58%

55%

55%

56%

57%

63%

62%

60%

47%

56%

63%

54%

64%

68%

Peer reviews

Community/ forums/ dicussion

Online seminars (Webminars)

Email alerts/ newsletters

Mobile content

Desktop alerts

Image galleries

Job boards

Wiki

Virtual exhibitions

Social bookmarking

RSS feeds

Blogs/ Webblogs

Video streaming

Podcast

Vodcast

Very useful Quite useful

 �

���
��	�
	���	�
���
�.	%
������%�

���
�	���	'��	����
���.	��
	��
	�������	
%
������%A"���
��% + ;�<�6D��� 	�� ��
��
!� ����
������������������������	������!� �� ������!
 	������!� �����#A7

� Peer reviews and 
networking mechanisms 
(community/forums/discus
sion and Webminars) are 
most useful 

� Although usage of some 
mechanisms is still low 
(e.g. 11% use wikis, 10% 
use mobile content and 
10% use virtual 
exhibitions at Q22), they 
are found useful

93%

Useful 
(Net)

94%

94%

91%

88%

88%

89%

93%

92%

90%

77%

84%

89%

77%

84%

81%



�����������	�
	�����
	�������
�� 33

6%
5%

50%

39%

Expected change in
usage over the next 12

months

Increase

Stay the same

Decrease

Don't know

���
�	1,+(	���	�
�"���
��� + ;�5�6D���
��!� �����#�!� �� 	����������	�������������	��������#�� ���	�	

�����������������������E��,�������	A7

� BDM are keen to use these new delivery 
mechanisms in the future (89% will increase their 
use or use them as much as before)

� 2 in 5 BDM expect their usage to increase – this 
rises to 53% of those who regularly use B2B 
websites (at least once a day at Q21)

� Expect their usage to increase (see notes for %):

– Medium / large organisations – Q5

– Sales/Marketing/Media/Advertising/PR/Com - Q3

– Large expenditure budget holders – Q15

– Involved in PDM for IT and vehicles/premises 
categories – Q13

$����
	����
	�
	���	�
���
�.	%
������%�
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5%

5%

6%

7%

7%

7%

8%

8%

8%

9%

10%

10%

11%

12%

12%

12%

Wiki

Vodcast

Podcast

Social bookmarking

Image galleries

Mobile content

Video streaming

Job boards

Blogs/ Webblogs

RSS feeds

Peer reviews

Email alerts/ newsletters

Community/ forums/ dicussion

Virtual exhibitions

Online seminars (Webminars)

Desktop alerts

Expect to use but not currently

���
�	1,+(	���	�
�"���
��� + ;�9�62����������������������
��!� ��E�������� 	��
���������������� ������E��,�������	?��������#�� ���	�	A7

� As well as desktop alerts, online seminars and virtual exhibitions are tools that appeal to 
BDM and their usage is expected to increase in the future.  

$����
	����
	�
	���	�
���
�.	%
������%�

� Those who regularly use B2B websites 
(at least once a day at Q21) and these 
mechanisms (Use any at Q22) are more 
likely to expect to use the following :

– Online seminars

– Virtual exhibitions

– RSS feeds

– Blogs

– video streaming, podcasts & 
vodcasts



�����������	�
	�����
	�������
�� 35

27%

24%

17%

15%

13%

42%

40%

44%

37%

32%

Business websites allow me to get instant access
to information whenever I need it

Using business websites save me time in my job

Business websites offer new and innovative ways
to access information

Business websites provide more engaging content
and advertising than other business information

sources
Business websites allow me to interact/network

with peers more efficiently

Agree strongly Agree slightly

8
.	�
�

���	�
	���	'
����
�

� Instant access, time saving and ability to interact are key benefits of using B2B websites (see statements 
below)

� Regular users of B2B sites and delivery mechanisms are even more likely to agree (notes and % in 
brackets) 

� Those working in sales/marketing/media/PR are more likely to agree strongly that B2B websites offer 
more engaging content and advertising and allow them to interact more efficiently (see notes for %) 

69% (79%)

Agree 
(Net)

64% (77%)

61% (74%)

45% (69%)

52% (70%)

2��	����/
��	& ��
	,-	�
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�.	%
������%�4	
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� 
�	����
��������#�����������	�����	 ��������	�������������	���	�+;�4�6	��
��9*7

� �������	���	�����������	�� 	�
�	� �����������������
������		�+ ;�-�6	��
��<-7

– @������!� 	�
������������������	������	������ ������ ��� ��������
������		�

� @����!�����������
� 	���
�����	�����	���	� �����������������
������		�;,8�6	��
��<,7

� &� 	�?����
������!���
�����������!�������	������������������	����������	������	� ����
���������������+ ;,*�6	��
��<<7

� �������	���	�����	�����	����������?��� 	������!���
����������+ �����������
	��������	����;�8>;�.�6	��
��<57

� ��
��������#��!������	���
�����
�����	��������������	���	�����������������
�� +
�����������	��������	����;�8>;�.�6	��
��<57
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46%

42%

40%

24%

22%

37%

40%

IT

Components, material &
equipment

Telecoms or office equipment

Financial or legal services

Vehicles or premises

Other business services

Other products and services

���	�
�"���������.

Purchase decision 
making categories (Q13)

71%

70%

61%

56%

51%

Identifying the need for a
product/ service

Deciding which product/
service to purchase

Researching which products/
services are available

Drawing up shortlist of
products/ suppliers

Authorising purchase

Level of involvement in decision 
making process (Q14)

���
�	1,+(	���	�
�"���
��� + ;,9�6"����������������������������������	�����!� ��������
����
��#����
���	���	���� ������� ����	�?����	����� 	��������
 ��	���
�	������	A7�>�;,<�6"��������
���������������������	��������
���	������#���������		�����!� ����	�����!��������
���A7

� � ��	�����������
��	��������
������#����� ����	��
���	���	�������������	�������������		�
��
������������������	�������
 ��	���
�	������	��
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71%

54%

53%

48%

45%

45%

42%

41%

33%

33%

30%

24%

16%

4%

7%

Followed a link through to another website

Requested further information/quote

Bookmarked a website

Kept or recorded for future reference

Subscribe to a newsletter/e-mail alert

Used an idea/followed some advice

Passed/refered information to other

Purchased a product/service online

Visited retailer/distribution/dealer

Clicked on an ad to find out more information

Purchased a product/service offline

Quoted in discussions/presentations

Remembered advertising and responded at a later date

Other

None of these

�������	��/
�	��	�	�
����	�
	�����	���	���
�

���
�	1,+(	���	�
�"���
��� + ;�4�
62���������������������������!� �
�����
�����	�����	 ���������
����
�����������?�������	����	������
�
�����	���������� 	���		����	���A7

� Nearly all BDM (93%) have taken any action as a result of visiting a B2B site, providing an 
ideal environment for advertisers. Regular B2B websites users (at least once a day at Q21)
and users of delivery mechanisms (Use any at Q22) are more likely to have taken action.
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61
65 63

58

77

38 36
30 27

54

31

14 16
10

37

14
11 13

8

27

11
8 5 7

19

9 11
6 7

19

9
4 3 3

11
5

2 2 2
8

Initial ideas /finding
out

Sourcing suppliers Comparing
suppliers /products

Purchasing Any stage (Net)

Business websites Business magazines
News websites News magazines
National newspapers Regional/local newspapers
Television Radio

�
���	��
�	��	���	"���
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�"���
��� + ;�-�62������������������������
����� �
�!� � 	�����

���������	����	��������
���	���'��#���������		A7

� @����!������6<*:7������������� ����!�� !����
 ��	>	������	�����������������	�������������6	�������	7
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82%

48%

58%
53%

46%
43%
42%

39%

29%
28%
27%

24%
19%

16%
15%

14%
14%
14%

12%

11%
5%

Editorial info/review (Net)
Advertising (Net)

Info/reviews from B2B websites
Info/reviews from other websites

Recommendations from peers
Info/reviews from newsp/mags.

Catalogues
Exhibitions/ conferences

Direct mail
Advertising on B2B websites

Info/rev. from email alerts/newsletters
Advertising in newspapers / magazines

Advertising on other websites
In-store product display

Sales staff in store

Info/reviews posted on blogs/weblog
Info/reviews from TV/ Radio

Advertising on email alerts/newsletters
Advertising on TV/ Radio

Auction websites
Advertising on blogs/weblog

!����
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�	��	���	"���
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57

4

33

13

13

10

7

5

2

2

Editorial info/review (Net)

Advertising (Net)

Info/Reviews from B2B websites

Info/Reviews from other websites

Recommendations from peers

Catalogues

Info/Reviews from newspapers /
magazines

Exhibitions/ conferences

Direct mail

Info/Reviews from email
alerts/newsletters
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56%

43%

43%

38%

37%

28%

27%

27%

26%

25%

21%

20%

19%

19%

18%

16%

13%

17%

Recommendations from peers

Info/Reviews from B2B websites

Exhibitions/ conferences

Catalogues

Info/Reviews from other websites

Sales staff in store

Info/Reviews posted on blogs/weblog

In-store product display

Info/Reviews from newspapers / magazines

Advertising on TV/ Radio

Advertising on email alerts / newsletters

Info/Reviews from TV / Radio

Info/Reviews from email alerts / newsletters

Advertising on B2B websites

Direct mail

Auction websites

Advertising in newspapers / magazines

Advertising on other websites

Very useful
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67%

68%

48%

35%

38%

35%

28%

24%

17%

28%

26%

44%

55%

51%

53%

54%

49%

47%

Credible/ Trustworthy

Reliable

Quality of content

Nature of content

Easy to use

Range of content

Authoritative

Brand reputation

Innovative

Very important Quite important
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95%

Important 
(Net)

94%

89%

88%

92%

82%

90%

73%

64%
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32%

13%

16%

12%

12%

42%

42%

37%

32%

31%

22%

37%

35%

37%

40%

3%

7%

9%

13%

12%

1%

1%

2%

5%

5%

I trust a website more if it comes from a source that I
know of already (e.g. business publication, industry

body)
Business websites provide objective feedback on

products and services
I’m more likely to have confidence in or do business

with a company if I have seen it advertised on a
business website that I know

Advertising on business websites is more relevant to
me and my work than on other websites or media

I am more likely to respond to advertising on a
business website than advertising in other media

Agree strongly Agree slightly Neither agree or disagree Disagree slightly Disagree strongly

���
	��/
�.	��	�
�"���	��	���	��	���	���
�

� &�����������	���������������	�����	������!�������������������
�������
�����������������
�
�����	����

� ��� ������?��� 	�?�����������!���
���������������#�!�6�	�	����������7

� ��
������������#��!������	���
�����
	��������	���	��	�������������������������������
���
6<9:������7

55%

Agree 
(Net)

53%

44%

43%

74%
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